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Telling the 
High School 
High Tech 

Story 



- Help raise 
awareness about 
The Able Trust and 
HSHT

- Show HSHT 
impact 

- Promote important 
resources and 
milestones

Why is it 
important?



Expanding Audiences

HSHT Site 
Coordinators

Legislators and 
Other Funders

Local 
BusinessesVR/DOE

Education-related 
Organizations

Partners



Tell Our Story Tools



Student Impacts & Highlights

• Photos are 
updated 
regularly

• Click here to 
view webpage

https://www.abletrust.org/student-impacts-and-highlights/


Photos Help Tell the Story



Photo Description
• Where did tour/visit take place?
• When did tour take place?
• What type of activity did students 

participate in?
• What type of skills did they learn or 

did they hear about?



Grad Pic Details
• Name of student
• Activities in high school (other 

than HSHT)
• Plans after graduation
• Career aspirations



Senior Survey



Toolkit and Social Media Tips



Marketing Toolkit

Scan the QR code for a digital 
copy of our High School High 
Tech 30th Anniversary toolkit!

• Email signature template
• Helpful URLs to keep handy
• Official social media hashtags and 

handles, plus sample posts
• … and more!



Social Media

The Able Trust’s Official Handles
• Facebook: @The Able Trust

• Instagram: @abletrust

• LinkedIn: @The Able Trust

• Twitter/X: @AbleTrust

Tag us in your HSHT posts!
• Facebook & LinkedIn: type handle, select TAT

• Instagram & Twitter/X: will auto-tag when published





Social Media

The Able Trust’s Official Hashtags
• General HSHT: #FloridaHSHT

• 30th Anniversary: #HSHT30

• DEAM (during/around October): #DEAM

 Use for job site visits, career 

exploration experiences, etc.



Social Media

We can only view/share 
your posts when their 

visibility is set to Public



Social Media

Post Visibility Settings by Platform
• Facebook & LinkedIn: Can choose privacy settings while creating each 

post; platform will remember your settings for your next post

• Instagram & Twitter/X: Must set entire profile to be publicly visible

• See the 30th Anniversary Toolkit for detailed instructions and sample 

screenshots by platform



Social Media

Writing Text for a Post – General Tips
• Keep text concise – use the “five W’s of journalism” as a guideline for 

efficient, robust text content

• Use 3-4 sentences of text at most for general posts

• When possible and appropriate, include one or more related photos 

and/or videos to help your post stand out



Social Media



Social Media

Writing Text for a Post – Notes on Web Addresses (URLs)
• Facebook & LinkedIn: If you do not include a photo or video in a post 

where you share a URL, the platform will show a preview of the site

• Instagram: URLs in the caption text of posts will not link out – use a 

“link in bio” service like Linktree if you want to share links

• Twitter/X: Copied/pasted URLs will only take up about 20 characters (of 

your 280-character limit) no matter how long they are



Social Media

Photo Formatting – General Tips
• Across all platforms, square images tend to work well – they will not be 

cropped when the platform scales them to standard sizes

• Holding your phone horizontally when taking photos will reduce the 

potential of image scaling



Social Media

Photo Formatting – Instagram
• When posting from a smartphone, you 

can choose portrait or landscape 

orientation for your photos

 Horizontal photos – landscape is best

 Vertical photos – choose what works 

best for each image





Social Media



Social Media

Filming & Sharing Videos – General Tips
• Holding your phone horizontally to film is best for sharing videos to 

social media

• Lighting: Your primary light source should ideally be behind you

• Wardrobe: Vivid-colored clothing tends to provide more contrast and 

show up better on video (unless the setting/background is low-lit)



Social Media

Filming & Sharing Videos – General Tips
• Start with an engaging hook – succinctly tell your audience where you 

are, why you’re there, and what you’re doing (remember the five W’s!)

• Keep it short and sweet – Twitter/X in particular has a 2:20 time limit, 

which is about as long as most people want to spend watching a video 

while scrolling on any platform



The Power of Storytelling

Reach Out With Your Questions!
Tracey@abletrust.org
Justin@abletrust.org 

We want to help you!
Contact us for advice, suggestions
and best practices.

mailto:tracey@abletrust.org
mailto:Justin@abletrust.org
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